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Automotive Report 2022 

Coming a long way from the 1950s when the automotive industry of India took its 

first flight of limited annual production of 40 thousand vehicles, the automotive sector 

of India is now standing in the race of becoming the world’s third-largest automobile 

manufacturer by 2026. 

Manufacturing 22.7 million vehicles ranging from Passenger Vehicles, Commercial 

Vehicles, Three Wheelers, Two Wheelers as well as quadricycles in April-March 

2020, the automotive sector of India has nearly exported around 4.1 million vehicles 

in 2020.  

Compared to 2021 when every sector suffered huge losses due to the ongoing rise 

of the pandemic, the total production of Passenger Vehicles, Commercial Vehicles, 

Three Wheelers, Two Wheelers and Quadricycle in January-December 2021 was 

around 2,40,67,787 units, according to SIAM (Society of Indian Automobile 

Manufacturers) report of 2021, the apex national body representing Indian 

automobile industry. 

Automotive Sector Impact on Indian Economy 

Standing as one of the main pillars of support to growing India’s economy, the 

automotive industry in India is a key driver of growth.  

With the liberalization of India along with conscious policy interventions of the 

government, the automobile market has created a vibrant and competitive market in 

the last few years. 

Currently, India’s automotive market shares 7.1 percent of India’s GDP and employs 

a workforce of around 37 million.  

Apart from this, the production of transport equipment further adds up to 10 to 12 

percent of the gross value added (GVA) within India’s manufacturing sector. 

So, any further decline in the market either due to natural or man-made reasons can 

cause a major impact on India’s economic outcomes as employment will also get hit 

when vehicle sales fall, thereby affecting 37 million direct and indirect job holders 

which will stimulate job creation in other industries. 

Automobile Industry in India 2021 

Diving in the statistical journey of India and its sales, domestic annual manufacturing 

according to different types of vehicles. 

According to the current statistics, the two-wheelers and passenger vehicles 

segment is ruling the market, with the highest demand share of 81.2 percent and 

14.6 percent, respectively.  

In its 2021 round, two-wheelers and passenger vehicles markets confirmed a 

combined sale of over 17.8 million vehicles.  



Showing a compound annual growth rate (CAGR) of around 2.36 percent, annual 

production of automobiles in India as the annual production capacity of 24.02 million 

in FY 2016, whereas production capacity of these segments peaked in FY 2019 with 

30.92 million units.  

Hit by the COVID pandemic-led slowdown, annual production fell to 22.65 million in 

FY 2021.  

Considering February and March month of 2021 which became the two best months 

of vehicle sales in Indian Passenger Vehicle (PV) market history, sales for October 

2020 remains the best (3,33,625 units) 

Nonetheless, April and May 2021 resulted in sales disruption happened due to the 

pandemic. 

However, in June 2021, automobile production in India has stagnated with 

passenger vehicles, three-wheelers, two-wheelers, and quadricycles standing at 

1,693,639 units. 

And though once lockdown was lifted in July 2021, the semiconductor shortage hit 

India’s PV market hard which also gave a big blow in the festive season sale. 

Segregating the types of vehicles and their sales comparison from 2020-2021, the 

report shows that, 

Passenger Vehicles 

In FY 2021, domestic sales of passenger vehicles resulted in 2,711,000 units.  

According to the Federation of Automobile Dealers Associations (FADA), passenger 

vehicle sales in June 2021 reigned at 184,134 units, as compared with 1,28,360 

units in June 2020. 

Commercial Vehicles 

However, for commercial vehicles production in FY 2021, domestic sales of this 

segment ruled at 448,914 units. According to Tata Motors, they recorded sales of 

22,100 commercial vehicles in June 2021. 

Three Wheelers 

Dominating the market of the three-wheeler passenger category, Bajaj Auto takes up 

33.43 percent market share in June 2021, followed by Piaggio vehicles accounting 

for a share of 15.33 percent. Bajaj Auto’s three-wheeler sales ruled at 4,925 units in 

June 2021. 

Two Wheelers 

Recorded in June 2021, Hero MotoCorp, Honda Motorcycle and Scooter India 

(HMSI) came up as the top two players in the two-wheelers segment, with 44.65 

percent and 21.14 percent market shares, respectively. Still, Hero MotoCorp sales 

stood at 415,366 two-wheeler units in June 2021. 

Luxury Vehicles 



Annual sales of the luxury car market in India stood at 19,781 units in FY 2021. A fall 

out from 60,637 units sold in FY 2020. Segregating the luxury vehicle market 

according to famous brands in FY 2021, Mercedes Benz reigned the list with 7,087 

units sold, followed by Jaguar at 1,696 units, Volvo at 1,197 units and Audi at only 

404 units. 

Not put out by the major drop, the luxury vehicle segment is predicted to rebound in 

FY 2022, mostly propelled by the launches of new luxury products in 2021. 
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Major Automotive Players of India 

 

Home of the largest and fastest-growing manufacturing sectors, India is currently 

ranked as the 11th largest passenger car producer in the world. 



Followed by 1st Rank in motorcycles and 2nd rank in scooters, India has grown 

tremendously since its liberalization as many new joint ventures evolved. 

This led to the entry of various global auto manufacturers to set up their shops in 

India. 

Facing a fiercely competitive market in India's automobile and parts sector, many 

global players in the automobile and parts industry have either set up their offices 

and plants in India or had their tie-up with dominant local players. 

Comparing SIAM last year's statistics on the domestic automotive sector in 2021 

showed the following bifurcations in terms of types of vehicles sales, the sales could 

be seen in the given figures. 

In the 4-wheelers market, Maruti Udyog Ltd (MUL) and Suzuki reigned the 

automotive landscape sharing 33% of the passenger car market in 2004-05.  

Holding the second place is Tata Motors recorded 26% share, while Hyundai Motor 

came up as third with 15% share and the rest split amongst remaining 2 dozen other 

manufacturers. 

However, in the 2-wheelers segment, global players also have an obvious presence 

in this market.  

Key players in this segment include Bajaj Auto, TVS Suzuki, LML Limited, Hero-

Honda Motors, Maharashtra Scooters Majestic Auto, Kinetic-Honda Motors, Royal 

Enfield (India), Yamaha Motor India, Kinetic Engineering, Scooters (India), Greaves 

Ltd.  

Foreign players in India also showed their presence through their 100% owned 

subsidiaries, like Honda Motorcycle, Scooter India Pvt. Ltd., Honda Motor Co., 

Japan, Yamaha Motor, Japan.  

Major player Hero Honda Motors ruled for 40% of market share, followed by Bajaj 

Auto and TVS Motor, having market shares of 27% and 18% respectively. 

Major Manufacturing Clusters of India’s Automotive Segment 

Regional Players of Automotive Segmentation in India 

Recoding the past few years for the four specific regions of India, India has emerged 

as a large automobile manufacturing cluster. 

Northern region 

Delhi-Gurgaon-Faridabad 

Naming some of the key players in the northern region includes, Ashok Leyland, 

Force Motors, Piaggio, Eicher, Honda SIEL, Maruti Suzuki, Swaraj Mazda, Amtek 

Auto, Tata Motors, Bajaj Auto, ICML, JCB, Yamaha, Mahindra, Hero Group, Escorts, 

Suzuki Motorcycles. 

Western region 



Mumbai-Pune-Nashik-Aurangabad 

Ruling the western region, the major players are Ashok Leyland, Bajaj Auto, FIAT, 

Mahindra and Mahindra, Tata Motors, Volkswagen, Renault Nissan, John Deere, 

Mercedes Benz, Eicher, Skoda, Bharat Forge, Tata Hitachi West, Volvo Eicher. 

Eastern region 

Kolkata-Jamshedpur 

Reigning the eastern region, the players include Tata Motors, Simpson and 

Company, Hindustan Motors, International Auto Forgings, JMT, Exide. 

Southern region 

Chennai-Bengaluru-Hosur 

Major brands of the southern region range from Ashok Leyland, M&M, Toyota 

Kirloskar, Volvo, BMW, Bosch, Sundaram Fasteners, Enfield, Hyundai, TVS Motor 

Company, Renault Nissan, TAFE, Daimler, Caterpillar, Hindustan Motors. 

Automotive Trends in 2021-22 

Apart from the standard vehicles that dominated the market for the last few decades, 

the last decade has ushered an era of next-generation vehicles like Electric Vehicles 

(EVs), Advanced driver assistance systems (ADAS) as well as smart featured 

connected vehicles. 

1) Electric Vehicles 

Segmenting the vehicles in to further categories, EVs are broadly classified as two-

wheeler, three-wheeler, three-wheeler cargo, cars and e-buses. 

Promoting clean energy initiative of several governments, a new class of vehicles 

have slowly started penetrating the vehicle market as they have now become a cost-

effective alternative for high priced fuel dependent vehicles. 

According to several automotive experts, Electric vehicles, especially two wheelers, 

are forecasted to witness high positive sales in FY 2022 under the persistent push 

brought upon by both the central as well as state governments for a transition 

towards cleaner mobility in India. 



EV Domestic Sales Trend

 

According to the government portal for registrations, Vahan Dashboard, overall EV 

sales have rapidly grown in December 2021 clocking at 50,866 units. 

Showing a massive month to month jump of 21% and y-o-y jump of 240%, the EV 

registrations have crossed the 50,000-mark in a month for the first time. 

According to the statistics provided by Vahan Dashboard, EV registrations in 

December 2021 were mainly driven by electric two-wheelers and passenger-type 

electric three-wheelers, that accounted for 90.3% of total registrations in the month.  

Following this, other categories registrations were e-cars with 5% and cargo-type 

electric three-wheelers at 4.3%. 

Counting the cumulative sales of e-cars in December 2021 with sales recorded at 

2,522 units, E-Car’s sales witness a m-o-m jump of 64% and a y-o-y surge of 410% 

in registrations.  

Though comparatively slow, the cumulative sales of e-buses in December 2021 were 

clocked at 221 units, with a m-o-m jump of 550%.  

EV Sales Distribution According to States and UTs 

 



Considering the geographical distribution of the sale among all states and UTs of 

India, Uttar Pradesh topped the list of having maximum monthly registered EV sales 

with a 23% share in overall sales in India in December 2021 and registered over 

10,000 units in EV sales thus, making it the first state to witness this.  

On the other hand, Maharashtra came up in the second place with the sales at 13%, 

followed by Karnataka at 9%, Rajasthan at 8%, and Delhi and Tamil Nadu at 7%. 

Emerging Market Players 

 

EV E-Car Players 

Unlike other sectors where established brands stood at the apex of manufacturing 

with a large customer base, EV sector witnessed the foundation of new start-ups that 

clustered the EV industry with new features and functionality. 

Nonetheless, let’s check out some of the highest sales performer of the year 2021 

first that won the sales growth. 

Summarizing some of the major key players include Tata Motors, MG Motors, 

Hyundai, and Mahindra are still the market leaders in this sector. 

Recounting the last year sales of Tata Motors, the company commanded the highest 

sales percentage in the same period with its Tata Nexon EV and its other EV 

models.  

The Xpres TEV, though a sedan option, is now also available from Tata Motors, 

although it is only available to its fleet clients. 

Maintaining its growth momentum in October 2021 with 1,586 units with its three 

popular models-Nexon, Tigor, and Xpres TEV, the sales of the company during April-

October were amounted to 6,005 units.  

On the other hand, 1,789 units were sold between April and September 2021 by MG 

Motors’ ZS EV that came up as second. 



Another Tata EV, i.e., Tata Tigor, was placed at the third place with its total sales of 

801 cars in April-September 2021, therefore showing its praiseworthy growth of 701 

percent as compared to the 100 vehicles sold in April-September 2020.  

Unfortunately, Mahindra Verito was placed last on the list of electric passenger 

vehicles, with only two vehicles sold from April to September 2021. 

Grabbing the golden ticket of government’s initiative to promote EVs sales, new 

players like OLA Electric Mobility, Ather Energy, Okinawa, Hero Electric, Ampere 

Electric, Pure EV, TVS Motors and Mahindra Electrics etc, are rapidly increasing 

their market presence. 

And though Tesla has successfully established its first Indian factory in Bengaluru, 

its presence is not that much significant right now in the market, following its 

standstill on some of India’s government policies regarding foreign vehicle players. 

Investments in Electric Vehicles Sector 

With a prediction to become world’s third largest automotive market by FY2026, 

India is set to surpass the number of investments from domestic as well as foreign 

frontiers.  

As the government of India have presented a huge opportunity to allow 100 percent 

foreign direct investment (FDI) in the sector under the automatic route, various 

foreign investors are eyeing India’s domestic automobile market to set up their 

manufacturing units in India.  

According to government database, the cumulative FDI equity inflow registered 

during April 2000 to June 2021 in the automobile sector is around US $30.52 billion. 

This makes up to 5.58 percent of the total FDI inflow received across other sectors. 

Naming some of the major foreign auto investors includes, BMW, Borgward 

Automotive India Private Limited, Daimler India Commercial Vehicles Pvt Ltd, FIAT, 

Ford, General Motors, Honda, Hyundai, Kia Motors, Mercedes, Nissan, Piaggio etc. 

Expanding the manufacturing capacity to new heights, Ather Energy moved its 

US$86.5 million factory from Bengaluru to Tamil Nadu in February, 2021. 

This was followed by Ola Electric declaration to set up world’s largest electric scooter 

plant in Hosur in March, 2021 at a cost of US$330 million with an aim to produce 2 

million units a year.  

CHARGE+ZONE, a new EV start-up raised $10 million to expand its EV Charging 

Network in a bridge funding round led by Venture Catalysts. 

The company plans to use the funds to accelerate its already existing EV charging 

network. 

In another take, Battery Smart has teamed up with angel investor Grip Invest in a 

USD 2 million deal to provide battery lease to 4,000 electric rickshaws.  



Magenta invested in Axiom Energy Conversion, a EV components maker, with a 

goal to achieve the company’s ambition to become an exclusive destination for end-

to-end EV solutions. 

Simple Energy has recently signed a memorandum of understanding with Tamil 

Nadu government to invest up to INR 2,500 crore for an electric two-wheeler factory 

in Dharmapuri, Hosur. 

Bounce launched its first consumer electric scooter, Bounce Infinity E1. 

The company has planned to raise funding of around US$200 million to boost 

operations of its EV business. 

2) Connected Vehicles, ADAS and HEVs 

Merging hardware with software, automotive sector has redesigned its core 

functionality by integrating intelligent features in their next -generation vehicles. 

Keeping vehicle safety and regulations in mind, a new class of automotive emerged 

in the last decade that integrated connectivity, software, hardware as well as Artificial 

Intelligence (AI) in its performance.  

Known as an IT hub all across the globe, India has welcomed the integration of 

ADAS or Advanced Driver Assistance Systems with both hands. 

Described as a suite of features that give a vehicle certain autonomous capability, 

ADAS enables multiple smart features like advanced warning, intervention and 

comfort. 

Named as the precursor to the new field of Autonomous Vehicles (AVs), ADAS has 

tremendously grown its market in India as foreign brands like MG Motor India. 

Other big companies that work together in building India’s ADAS sector includes, 

Robert Bosch, Continental Corporation India, HELLA India, Delphi Automotive, 

Denso India, Mando Automotive, Wabco India, and Infineon Technologies. 

Since transition towards pure EV system showed initial resistance among Indian 

based users, the automotive market saw a new breed of vehicles named hybrid 

vehicles (xEVs). 

Popular due to its combined integrated system of electric as well as petrol-based 

power engine, HEVs thrived in the Indian market as it draws power from an internal 

combustion engine based on petrol engine and at least one electric motor. 

Listing some of the most popular hybrid cars were Toyota Camry, MG Hector, Honda 

Accord, Toyota Vellfire, BMW 7 Series, Toyota Prius, Volvo XC90, Lexus LC, Lexus 

RS and Lexus NX. 

Honda, GM, and Hyundai emerged as top three auto manufacturers to look out for 

when it comes to ADAS.  



With plans to launch new series of ADAS vehicles, GM is looking at offering semi-

autonomous driving features in almost 22 vehicles by 2023. While Hyundai is looking 

to introduce an autonomous vehicle equipped with L4 by 2024-25. 

Auto Components Industry in India  

Since no system can work without its efficient parts, automotive components of a 

vehicle form a major subsystem of any vehicle that decided the functionality, 

performance and efficiency of that vehicle.  

India’s auto component market plays a critical part in the original equipment 

manufacturer (OEM) value chain and has been growing steadily over the past few 

years.  

As Indian auto components industry accounts for 2.3% of India’s Gross Domestic 

Product (GDP) while overtaking 25% to its manufacturing GDP, provided mass 

employment of around 50 lakh people in 2018-19.  

According to the industry experts, Indian auto components market is expected to rise 

to US$ 200 billion by FY26. 

With strong international demand and resurgence of foreign investment policies in 

the local OEM segments, the Indian auto component industry is forecasted to grow 

by 20-23% in FY22. 

According to Automobile Component Manufacturers Association (ACMA), India’s 

automobile component export from India is predicted to reach US$ 80 billion by 

2026.  

Aftermarket segment that includes tyres, battery, brake parts, etc., is expected to 

reach $32 bn by 2026 from $9.8 bn FY20. 

In summary, India’s auto components sector is predicted to become the 3rd largest 

market globally by 2025. 

With the newly launched government incentives like PLI scheme and FAME II 

scheme, will become one of the main drivers for future investments in the industry. 

Accounting for the organized segment of this industry, OEMs are involved in the 

manufacture of high-value precision instruments, while the unorganized segment 

comprises of low-valued products catering to after-market services.  

Stating various sub-sectors of the auto component industry in India includes: 

Engine parts: Piston, engine valves, fuel pumps, piston rings, fuel ignition system, 

carburettor, bimetallic bearings 

Drive transmission and steering parts: Gears, clutch plates and discs, axle 

assembly and wheels and steering gears and systems, 

Electrical parts: Starter motor, generators, ignition system, spark plug 

Suspension and braking parts: Leaf springs, shock absorbers, brake assembly 

and facing 



Equipment: Head lights, wiping systems, electric horns, wiping motors, dashboard 

instruments 

Others: Sheet metal parts, castings, glass, rubber, pressure discs, plastic parts 

Being a highly scattered sector, India’s auto components market possesses limited 

foreign firms and joint ventures operating and is mainly dominated by local players. 

Rise of Semiconductor and R&D Infrastructure in Indian Automotive Sector 

Driving the convergence of hardware aspect of any vehicle with its digital system, 

semiconductors like memory chips have become the backbone and a prerequisite for 

any endeavours in emerging technologies.  

Helming the ship of multiple industries at its palms, semiconductor chips are 

considered a ubiquitous element in the manufacturing of any electronic devices.  

Memory Chips or semiconductors are also referred as the brain center of any 

electronic technology. Especially in the next generation of automotive industry where 

connectivity chips are becoming a new standard for every next-generation vehicle to 

enable high-capacity data networking, smart driver aids, and multiple electrical 

components are some of the key components that powers the automotive and 

technology industry. 

Impact of Semiconductor Chips Shortage in India 

Still struggling with the aftereffects of semiconductor shortage that disrupted the 

supply chain with a heavy blow in 2020, automotive sector all around the world, 

faced a major slowdown in the last few pandemic years. 

Considering the start of this disruption, it all began when automotive companies 

undervalued the rising vehicle demand in early 2020 due to sudden lockdown of 

industries during Covid-19.  

According to some expert researches, 2020 saw a huge gap of around 2-3 million 

units between the amount of vehicle production and their sales ratio, that indicated a 

huge gap in the supply chain. Lack of hi-tech production facilities and lack of 

business foresight led to an acute deficit of automotive semiconductor chips. 

Due to the rising price hike of raw materials as well as fuel costs, Indian carmakers 

faced a major reduction in vehicle production. 

Big brands dominating the India’s automobile sector like Maruti Suzuki India Ltd., 

Mahindra & Mahindra Ltd and Toyota India have shortened their production chain of 

vehicles substantially due this shortfall. 

In a recent announcement, Maruti Suzuki had predicted that its production will drop 

down by 60% due to semiconductor chip shortage in Gurugram and Manesar plants 

in September, 2021. 

Similarly, Tata Motors also declared that it will be forced to cut down its output in the 

coming months due to the unavailability of semiconductors. 



Facing the familiar predicament, Maruti Suzuki, Tata Motors, M&M Cars, Hero Motor 

Corp, Escorts and M&M Tractor etc, had to lessen or have even stopped their 

production due to the low inventory. 

Growth of Semiconductor Fabs and R&D Infrastructure in India 

Department of Electronics and Information Technology (DeitY) has recently reported 

that around 2,000 chips are designed every year in India as more than 20,000 

engineers are constantly working on several aspects of chip design and verification.  

As Indian government is currently focusing in developing the ESDM ecosystem, 

various subsidies and other incentives are getting sanctioned to speed up the growth 

of setting electronics manufacturing units in India. 

The Ministry of Electronics and Information Technology (MeitY) is now working 

towards rebalancing India’s semiconductor manufacturing capacity according to the 

need.  

Recounting some of the popular Electronics Hardware Schemes that are making 

rounds in the market includes Special Economic Zones (SEZ), Electronics Hardware 

Technology Park (EHTP)/ Export Oriented Unit (EOU), Duty Exemption, Remission 

Schemes and Deemed Exports and Export Promotion Capital Goods (EPCG) 

Scheme. 

In July 2021, government of India launched national automotive test tracks 

(NATRAX), Asia’s longest high-speed track to facilitate automotive testing. 

However, constant capital infusion is a must to build a booming industry for 

manufacturing electronics components while setting up R&D ensures steady spark of 

innovation that make the market dynamic.  

For the electronics industry, state-of-the-art R&D facilities with qualified human 

resources are one of the most basic necessities for the survival of any enterprise in 

this domain. 

Government Policies on Automobile Industry 

As mentioned above, India’s Automobile Market plays a key role in maintaining 

economic scenario of the country.  

According to the data collected, Indian automobile sector records sales of more than 

one million passenger cars per year and this percentage has increased 

tremendously in the last few years.  

To make the transition of adopting next-generation vehicles a bit easier while 

promoting the economy, several government policies have been framed in the recent 

years to aid in the expansion of the automobiles sector in India. 

 

S.No Policy Launch Year Description 



1 Automotive Mission 
Plan (AMP) 2016-26 

2015 Aiming to achieve three critical 
aspects named as “Vision 3/12/65”.  
 
First task under this policy is to put 
Indian automobile industry in the 
global top three list in terms of 
engineering, manufacturing, and 
export of vehicles and auto 
components.  
 
A second aim comes with the 
vision to ensure that the 
automotive industry contributes to 
over 12 percent of the Indian GDP 
and the third part is to generate an 
additional 65 million jobs. 

2 National Electric 
Mobility Mission 
Plan 2020 (NEMMP) 

2013 Launched by Department of Heavy 
Industry (DHI) as a roadmap to 
manufacture as well as adopt EVs 
in India. 

3 National Automotive 
Testing and R&D 
Infrastructure 
Project (NATRIP) 

Ongoing since 
2011 

Established at a total cost of 
US$573 million, this project aimed 
to deliver low-cost manufacturing 
and product development 
solutions.  
 
With an aim to integrate 
information technology (IT) and 
electronics within the automotive 
engineering sectors, seven test 
centers have been finalized to set 
up the test facilities like iCAT, 
GARC, ARAI, VRDE, NATRAX, 
NIAIMT and NCVRS. 

4 Battery Swapping 
Policy 

Yet to Launch Proposed by India’s public policy 
think tank, Niti Aayog, the policy is 
supposed to be launched in the 
next 3-4 months. 
 
The battery swapping policy aims 
to provide electric vehicle buyers 
an option not to own its battery, 
thereby bringing down the upfront 
cost and fast-tracking EV adoption.  
The policy got its reference in the 
Union Budget 2022 speech on 
February 1, 2022. 



5 Production linked 
incentive 
(PLI)schemes 

2020 The PLI scheme for the automotive 
industry aims to promote higher-
tech green manufacturing, and has 
been proposed to get investments 
worth INR 181 billion (US$2.42 
billion). 
 
Also, PLI scheme for advanced 
chemistry cell manufacturing as 
well as the Faster Adoption of 
Manufacturing of Hybrid and 
Electric Vehicles (FAME) scheme 
are likely to become India’s clean 
energy goals that will enable the 
transition from fossil fuel reserves 
towards clean energy and 
sustainable Electric Vehicles based 
transportation system. 
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